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Saudi family issues in social media
A Content Analysis on a sample of YouTube channels in Saudi Arabia
Abstract:

This study sought mainly aim to identify the family issues addressed by the YouTube channels Arabia programs: Sahee, Ash ahhy
and Massamer, a channel which represented the highest Show, according to site statistics YouTube and Alexa. The researcher
selects five episodes among those three channels formed top Show, the study has employed a quantitative method according to
procedures content analysis to describe the phenomenon, and judged them. The rustle show that there is lack of topics related
to the family, Amount 26.7% by four episode revolved around marriage for young people costs and rewarded lineage and kinship
and the role of parents, either behavioral issues amounted to 40% as focused mostly on apparent intolerance, given to topics
Educational and show the family and the school element basis indicated results of the study discuss the disappearance of the
educational role of the school. Regard to persuasion used in the discussion of topics strategy study showed results that
the logical side of the existing discussion on the analysis and enlighten the viewer the subject and pushed him to reflect on the
theme of the seminar seriously is the most used was similar, fallopian Sahee, and Massamer in discussing issues logical manner
rational, given the target to the subject of the rings to the public Rings has brought its discussions for young people, whether
male or female, in terms of approach to address the issues sample episode of the study discuss the idea by %53.3, the highest
rate in terms of processing methodology, while the combined between description and discuss and provide solutions rate came
at least %20 while ago These processors provide direct solutions posed about what issues, also this study indicated the majority
of those episodes based on the negative trend critic rate at 66.7%
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